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  Colorado Public Radio 
Job Description (August 2019) 

   
  
Position:        Senior Vice President, Marketing and Engagement 
Reports To:   CEO   
FLSA Status:  Exempt 
Department:  Marketing and Audience Engagement 
 
 
Summary:  
 
Lead a team of professionals and multi-departmental collaboration to advance audience reach and 
engagement; inform product and content creation; support revenue generation; and raise the profile 
and importance of CPR’s brand and services.  
 
Essential Duties and Responsibilities: 
 
 

• Oversee the development and implementation of comprehensive marketing and engagement 
strategies and plans across all CPR services. Effectively utilize all channels (broadcast, web 
site, social media, podcasts, apps, etc.) to tell CPR’s story, raise CPR’s profile and connect with 
current and new audiences. Lead the development and implementation of a compelling brand 
strategy.  

 
• Develop and implement comprehensive plans to grow and deepen audience engagement 

efforts across the organization, including goals and objectives designed to deepen relationships, 
audience satisfaction and conversion to donors. 
 

• Lead the development and oversee the implementation of an events strategy across the 
organization to increase engagement, loyalty, and revenue. 

 
• Build and lead the marketing and engagement team to support the vision, mission and values of 

CPR. Ensure alignment between the department and CPR’s business objectives and goals.  
 

• Develop communication strategies for audiences, partners and sponsors; including earned 
media advertising campaigns, presentation, and collateral and marketing materials. Provide 
resources to support CEO’s communication and presentation activities.    
 

• Provide internal and external audience metrics and insights across CPR’s services. Design, 
execute, utilize and analyze relevant research to deepen the understanding of how people 
engage with CPR.  
 

 
 
Core Competencies:  
 

● Change/Adaptability/Flexibility: Adapts to change that benefits CPR, is open to new ideas, 
takes on new responsibilities, handles pressure, adjusts plans to meet changing needs.  

  
● Communication: Communicates well both verbally and in writing, promptly shares information 
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and ideas with others throughout the organization as appropriate, has active listening skills, can 
negotiate and persuade as needed.  

 
● Results Focus/Initiative: Targets and achieves results, sets challenging goals, prioritizes 

tasks, overcomes obstacles, accepts accountability, sets high standards and takes 
responsibility, provides leadership/motivation.  

 
● Collaboration: Works collaboratively with others to solve problems, achieve common goals and 

positive results. Listens to others and values opinions. Is open with other team members and 
expresses disagreement constructively. Seeks opportunities to work on teams as a means to 
develop experience and knowledge.  

 
Education and Experience Requirements: 
 
Experience leading a high achieving marketing department or organization in senior management 
position. 
 
Recognized leader in innovative marketing and engagement strategies.  
 
Direct management of department, cross functional teams and vendor partners.  
 
Experience leading B2B and B2C marketing strategies ideal.  
 
Demonstrated experience in brand building in a multi-platform media environment.  
 
Relationship builder and effective communicator. Could serve as chief CPR spokesperson if called 
upon.  
 
Experience with data collection, analysis and presentation. Experience with design thinking approach is 
ideal.  
 
Understanding and experience with the audience characteristics of Colorado.  
 
Knowledge and identification with the mission and purpose of Colorado Public Radio. 
 
Bachelor’s degree in Marketing or related field and at least eight years of senior level experience.   
 
 
 
 
 
 


